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Methodology

Now in its eighth year, the Business India
annual B-school survey has earned the
reputation of being one of the most

comprehensive rating exercises in the country

any business schools that responded our
IVI questionnaire spoke of the depth of coverage
achieved by the survey and its ability to sense
the changes that have taken place in the fast growing
business of B-schools. Some B-schools felt that the
survey helped them to streamline their own
processes.

As always, we have found it a challenging task to
measure the progress of B-schools coming from hav-
ing a variety of ownership and work patterns, from
autonomous schools to 11Ms to B-schools attached to
universities, to those owned by the government or
the private sector. We relied on a large number of care-
fully designed parameters to compensate for the wvali-
dation of the data by an expert team visiting all the
schools that responded to our survey. The question-
naire has been designed to study broad parameters of
excellence namely, intellectual capital, learning ambi-
ence which included infrastructure, 1T investments,
corporate networking along with brand value and
growth. We further broke the parameters into
12 parts of which 11 sections excluding the contact
section carried marKks (see chart below).

Weightage was assigned within each section,
depending upon the significance of each of the para-
meters. For instance, the publishing of books by fac-
ulty members has a higher weightage (in terms of
marks) than if they published papers in interna-
tional journals. This was in turn assigned a higher

weight than papers published in Indian jour-

( \ nals. Similarly institutions publishing jour-

nals of their own got
handsome marks for their
effort, and within the sec-
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Z:::ch:::::e ::: and journals that have bi-

monthly publication cycle,
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The quality and size of the
library is an important indica-
tor of intellectual capital, but
the annual addition of books
gets a higher weight than the
number of books in the
_ library. Also the contro-
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more PhDs make for a better faculty, which AICTE
insists should be the hallmark of any good school, has
been dealt with appropriately. This is done by juxta-
posing this parameter with four other parameters: the
number of years they spent with industry, their partici-
pation in corporate boards or advisory committees,
their record of publishing books, and their experience
of teaching in international schools.

A balanced measurement of intellectual capital
spread over as many as 90 parameters made the rating
exercise comparable to the best in the business. Global
academic opinion has always favoured intellectual
capital over brand value or learning ambience when it
comes to measuring the progress of a B-school. Ear-
lier, we had combined the scores of different aspects
into just four categories, namely: intellectual capital,
learning ambience, brand value and growth.

Through our rating exercise we could nail down
some of the myths about quality being perpetuated in
the industry. For instance, we measured the faculty-
student ratio not on the basis of the first year admis-
sion which is a misnomer by which almost all the
schools could meet the AICTE norm of 1: 15, but
applied the faculty-student ratio to the entire batch of
students on the campus. In the process, we found lit-
tle less than half the total number of the schools in
our study could not meet the minimum criteria.

Likewise, pedagogy is not just about teaching a
minimum number of courses but it also involves out-
reach programmes, it is about exposing students to
national and international management gurus,
senior management from practice areas like technol-
ogy, accounting and exposure to development edu-
cation. There is also an extremely detailed profiling of
the students, going beyond mere numbers. Growth
oriented B-schools are not entirely dependent on fee
income, and their ability to earn from consulting and
MDP indicates diversification and strength. Seen in
this light, the bulk of the B-schools, barring those in
our top 20 and A ++ list, were totally dependent on fee
income, showing continuing weakness of the
B-school movement in the country.

The rating process

We had contacted around 1,400 B-schools from our
database at least five times during the entire survey
period, which started in May this year. We used the
survey website www.bibschoolsurvey.com exten-
sively to feature the questionnaire and also contact
institutes. The results of the survey was classified into
two categories, schools that were to be ranked num-
bering the first 20 and the rest of the schools that was
to be rated on in nine grades — A++, A+ A, B++, B+, B,
C++,C+,C, presented in alphabetical order. o
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